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MAXIMIZING HUMAN
POTENTIAL FOR ALL

Much has changed since 2002 when the company
was founded by a two-man team based in Bryan,
Texas. Today, Nutrabolt is a global leader in the
active health and wellness industry and, in 2022,
it celebrated 20 years of fulfilling its mission to
maximize human potential, accessible to all.

Nutrabolt’'s 2022 ESG Report highlights the way we impact our people,
performance, and planet, and our commitment to become an ESG
(environmental, social, and governance) role model. It outlines our
accomplishments in product distribution to global consumers. It shines
a light on the positive impacts we make for our passionate teammates,
consumers, corporate customers, community, and nonprofit partners.
It evidences our efforts to protect our planet as a plastic net-zero
company with established environmental sustainability and recyclability
partnerships, efforts to lower product transportation emissions, and
innovative packaging that reduces waste. [t underscores our ambition
to become — not just an ESG leader in the active health and wellness
space — but a prime example of what’'s possible when you put
performance at the center of everything you do.

Go to Nutrabolt.com for Nutrabolt's latest ESG activities, videos,
awards, stories, and more!
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We have a passion for our people, our
consumers, and the communities we serve.
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A WORD FROM DOSS

In 2022, Nutrabolt celebrated 20 years as a business.
With this significant milestone, | welcomed a period
of great reflection —and as aresult — challenged
myself to reimagine the business with an even
brighter future. Since our very first day, Nutrabolt
has been committed to bettering itself and finding
ways to raise the bar. Our incredible people

embody a competitive spirit that pushes us to
innovate, optimize, and obsessively explore new
opportunities as if our very lives depend on it.

Even as a 20-year-old company, our business

has continued to evolve at arapid pace. In fact, it
was just four years ago that we transformed our
business by exploding into the functional beverage
category with our C4® performance energy product
line. Looking ahead, | expect this pace of expansion
to continue. Nutrabolt has many projects underway
that we believe can equally transform our

business over the long haul.

I'm also very proud of Nutrabolt’'s many achievements
throughout its 20-year history. But it's even more
gratifying to know our team's energetic spark burns
just as hot today as it did during the company'’s startup
years. Today, we're just as motivated to achieve great
results as we were at the beginning, but now lead with
a greater purpose and an unrelenting dedication to our
powerful mission of maximizing human potential.

The ultimate drivers for our continued evolution —and
today’s focus on ESG — are the many stakeholders
we serve, including our customers, passionate
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teammates, carefully-selected vendor partners,
community members who need our support,
and — of course — the everchanging consumer.

All teammates at Nutrabolt are expected to be
leaders, regardless of role. We believe our people
are the most ambitious people in the industry, and
we're known to support and reward our teammates’
hard work with new opportunities and career
growth. In 2022, one in five Nutrabolt teammates
grew into new or expanded positions. It's this career
progression paired with our powerful mission that
entices top talent to continue to join our teams.

Our hunger to do more for all people we serve

is a result of Nutrabolt’'s performance culture,
built and brought to life by collaboration. As one
team, we're passionate and mission driven. We're
competitive and strategic. We're focused on
driving results and relentless in all pursuits.

We play to win, or we wouldn't play at all.

In 2022, we committed to grow even closer with
our consumers to understand how they live

their lives to better serve their needs. What's
important to the active, goal-oriented consumer is
constantly evolving, and so must Nutrabolt. From
healthy hydration and everyday energy to peak
performance — Nutrabolt is creating products that
support an active lifestyle. Intimacy with who our
consumers are, and deep insight into what they
want to achieve is how we'll continue to progress
and move closer to fulfilling our mission. We'll

aim to maximize human potential by developing
high-performance products, making authentic
connections, and forging powerful partnerships.

With brands selling in more than 125 countries,
Nutrabolt takes a globally-minded approach to
product innovation — engaging multiple research
organizations, conducting expansive clinical studies,
and engineering new ways to help our customers
reach their potential. From the well-studied benefits
of Cognizin®in C4 Smart Energy® to the nostalgic
tastes of the new XTEND® x Airheads® hydration line
— consumers look to us to innovate, bring something
new to shelves, and help them keep reaching for

the top — whatever that looks like.

The second half of Nutrabolt's mission states our
products are accessible to all. To this end, we took
a monumental step in delivering on that promise
by entering a major sales and distribution deal
with Keurig Dr Pepperin 2022. With this strategic
and transformative partnership, | look forward to
a simplified, optimal route to market, and having
partners who support all aspects of our mission

in a powerful way.

Performance is the core of who we are, and directly
correlates to the impact we make toward our purpose
to support the people we serve, our communities,
and the planet. Nutrabolt and |, personally, share a
long-standing mantra to ‘grow and give back.' The
better we perform, the more we can put back into our
communities and our world. In 2022, we signed with

Pledge 1%, and overdelivered on our promise to
give to worthwhile causes. We also celebrated 14
years of dedicated partnership with The GivedJoy
Foundation: An organization focused on healthy,
heartfelt programs for Texas students in need.

In 2022, we took meaningful steps in our
environmental strategy through partnerships
with Plastic Bank® and How2Recycle®, and
continued to reduce emissions and waste through
thoughtful, ethical sourcing, and responsible
manufacturing relationships.

From mission to purpose —and in everything we do
— Nutrabolt is The Human Performance Company.
My dream is to become the greatest active health
and wellness company of all time, and this dream

is shared among the more than 400 people who
make up my team. As we continue to aim high and
challenge ourselves to achieve even greater heights
— our team is committed to getting there the right
way ethically, sustainably, and socially.

Welcome to Nutrabolt's
2022 ESG report!

DOSS CUNNINGHAM
Chairman and
Chief Executive Officer
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OUR PEOPLE
37Z ACTIVE 214 MALE
TEAMMATES?

TEAM GROWTH IN 2022

36%

Teammate base
growth

AL%

New teammates
were female

CAREER MOBILITY IN 2022

21% of teammates 51% of these
moved into new moves into new
opportunities opportunities
throughout were by female

the company teammates

NUTRABOLT IS THE HUMAN PERFORMANCE COMPANY

<1 ENERGY

JLIL
oz |
Global pre-workout
brand’” and one of the

fastest growing energy
drink brands in the U.S.®

& ceLLucor

20+
YEARS

Leading active
health and wellness

XTEND

~JLIL
=]
Post-workout
recovery brand in
the U.S.® and Monde
Selection Winner™

2020-2023 CERTIFIED™ BY GREAT PLACE TO WORK®®

88% | 88% | 97% | EER
Of surve Of surve Of our S
y y To
respondents are respondents teammates are Work.
very satisfied with believe they fit proud to tell

the work they do
at Nutrabolt*

and belong at

Certified

APR 2022-AFR 2023

others they work
Nutrabolt® for Nutrabolt®

PRODUCTS DISTRIBUTED IN OVER 181,000 RETAIL LOCATIONS IN 2022"

Nutrabolt flavor collaborations
with STARBURST™ since 2021, and
launched with SKITTLES™ in 2022
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PLEDGE 1%
COMPANY

Nutrabolt commits to giving back by
joining Pledge 1% in 2022

Hydration and recovery just
got sweeter with the launch of
XTEND® x Airheads®

NEW, INNOVATIVE C4 ENERGY® FLAVORS
Supporting partnerships with Wounded Warrior Project®®, WWE®'",

Austin FC®®, and REORG

PLASTIC

NIET-Z

ERQ

Nutrabolt partners with Plastic Bank® to be

certified a Plastic Net-Zero Company since 2021,

offsetting all plastic use since January 2021

94,200+ LBS.
Reduction in our
plastic packaging

between January 2021

388,000+ LBS.
Reduction of
nonrecyclable plastic
in our packaging

and June 2022 in 2022
WILL OFFSET 2022

PLASTIC USE OF EOUATES TO

2’@4ﬂ + 102+ MILLION

METRIC TONS
IN 2023 & 2024

PLASTIC BOTTLES!

4.8+ MIILLION kg

Emissions avoided since 2021, with enhanced
transportation practices of our products™

GLOBAL NET SALES
Growth YOY in 2022

BEST SPORTS
NUTRITION COMPANY

European Specialist Sports
Nutrition Alliance (ESSNA)®

125+ COUNTRIES
Served globally"

PROMOTING RECYCLING £
Integrating How2Recycle® guidelines
on our product labeling to better support
waste-to-landfill reduction
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NUTRABOLT AND ESG

WE HAVE A PASSION FOR OUR
PEOPLE, OUR CONSUMERS, AND
THE COMMUNITIES WE SERVE.
IT'S WHY WE DO WHAT WE DO.

We've been busy since we published our
Inaugural ESG Reportin 2022. Since then,

to come together for the greater good. In 2022,
we created and launched our Role Framework,
providing teammates with a definition on what to
do and how to achieve success in their current
role, and understand what it takes to bring their
performance and scope to the next level.

With this mission in mind, the Impact Council
will explore topics that matter most to them,
and help Nutrabolt improve its social impact,
provide recommendations to executive

leadership, and champion material solutions.

extends well beyond our products and company
performance. We're dedicated to helping those
we serve maximize their potential and optimize
their performance in all aspects of life.

To read more about our ongoing ESG programs
and progress, we encourage you to visit
Nutrabolt.com.

In 2022, we were proud to celebrate our many

At Nutrabolt, teammates at all levels are seen years of giving back to our communities by

Nutrabolt continues to advance its mission

to maximize human potential for all. In 2022,
we distributed products in more than 125
countries, expanded our workforce by 36%,
evolved into new product categories, and
entered a strategic partnership with Keurig Dr
Pepper. And just as Nutrabolt has grown, so
too has our commitment to uphold the spirit,
criteria, and principles of ESG in all we do.

Throughout 2022, we remained committed

to using our 2021 materiality assessment as a
guiding framework to further strengthen our
focus on how we can best serve our teammates,
consumers, and communities. And we continued
to engage our stakeholders to best understand
what matters most to them.

We centered our efforts on our people: The
heart of all we do. We worked to create the best
experience for our teammates that supports
creativity and career growth, demonstrates
equality and equity, and provides opportunities
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as leaders. To this end, we launched Emerging
Leaders, our first Employee Resource Group
(ERG), to develop a community of strong,
strategic, results-oriented leaders across the
company. In addition, we engaged our ESG
Executive Committee reqgularly to ensure our
approach and progress aligned to our ESG goals
and company aspirations.

Guided by our CEQ’s vision to empower our
teammates, we developed our Impact Council.
Launched in early 2023, the Impact Council’s
inaugural membership consists of teammates
from around the business, including teammates
from Commercial Operations, Finance and
Accounting, Marketing and Brand, People,
Supply Chain, and Quality Control.

The Impact Council’s mission is to collaborate
cross-functionally to identify opportunities
that enhance the teammate experience,
further strengthen our company, and promote
a positive impact on our external stakeholders.

becoming a Pledge 1% member. In our first year,
we surpassed our commitment by donating

more than 1.7% of our net profits before taxes

to nonprofit partners around the world! We also
commemorated 14 years of working with our local
community partner, The Givedoy Foundation, to
create valued support that fosters opportunities
and programming for youth in Texas.

To protect our planet’s resources, we
partnered with Plastic Bank® to become a
plastic net-zero company, supporting efforts
to keep an equivalent of approximately 63
million plastic bottles from entering the
world’s oceans and provide meaningful,
financial sponsorship that helps Plastic Bank®
collectors obtain a stable, traceable income,
and receive life-changing benefits to support
themselves and their families.

We're proud of our progress, and excited to
share more about how we've integrated ESG
principles into all we do. For us, our mission

LEARN MORE

The people at Nutrabolt truly want
to learn and grow! And we owed

it to our teammates to clearly
outline what success looks like at
every level of their career journey.
Our standardized role framework
creates a level playing field, and
holds us accountable to our

high-performing teammates.

VP, People Operations



https://www.nutrabolt.com/ethos/
https://www.nutrabolt.com/ethos/

ABOUT OUR ESG REPORT | OURPEOPLE | OURPERFORMANCE | OURPLANET

ESG KEY TOPICS

Nutrabolt's 2022 ESG Report is a reflection
of activities covering the period of January 1,
2022, to December 31, 2022 (unless otherwise
noted). We take a comprehensive approach
that considers the value of ESG key topics
when examining what environmental, social,
and governance areas and issues matter
most to our company and its stakeholders
(teammates, consumers, communities,
investors, governments, non-governmental
organizations, and suppliers).

To ensure arobust and viable ESG strategy,
we partnered with a third-party organization
to conduct a key topics assessment in 2021.
Nutrabolt took a thorough approach in its
assessment to ensure our learnings were
accurate, and relative to the opportunities and
challenges facing Nutrabolt and our industry.

The key topics assessment looked at 18 topics
aligned with ESG categories, as well as the
Global Reporting Initiative (GRI) reporting
framework. Our assessment work helped

us produce an ESG key topics matrix that
Nutrabolt considersin its efforts to strengthen
the company’s ESG initiatives and help it
optimize opportunities, and mitigate risks.

In addition, we perform ongoing research on
a variety of current and emerging ESG trends,
and reqularly conduct numerous surveys
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and personal interviews with corporate
leaders, ESG Executive Committee members,

teammates at all levels, and consumer liaisons.

The 2021 key topics assessment remains

a cornerstone for the implementation and
strengthening of our broader ESG strategy.

In 2022, we reflected on the integration of
ESG principles into our business. To ensure we
maximize our positive impact, we prioritized
four areas most important to our company
and stakeholders:

/" Create innovative, scientifically tested,
1 and consumer-centric products.

2 Grow a high-performing corporate
culture.

:33 Help the communities we serve generate

viable betterment opportunities for
youth and underrepresented groups.

@I-I- Maintain a leadership position as
r aplastic net-zero company.

IMPORTANCE TO
EXTERNAL STAKEHOLDERS

PACKAGING MANAGEMENT
INGREDIENT SUSTAINABILITY
GHG EMISSIONS AND ENERGY
WATER

OPERATIONAL WASTE

CLIMATE CHANGE RISK
AND ADAPTION

IMPORTANCE TO NUTRABOLT

Y

SOCIAL

1

PRODUCT QUALITY
AND SAFETY

TEAMMATE ENGAGEMENT
COMMUNITY ENGAGEMENT
DIVERSITY AND INCLUSION
CONSUMER HEALTH

LABOR AND HUMAN RIGHTS

WORKPLACE HEALTH
AND SAFETY

Suggested
important
issues

GOVERNANCE

1 SUPPLY CHAIN MANAGEMENT
2 PRODUCT TRANSPARENCY

5 BUSINESS ETHICS

4 CORPORATE GOVERNANCE

5 DATA PRIVACY AND
PROTECTION
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2 U.S. Department of Labor
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aters, Reporting Standards, and utrabolt reviews and references multiple ESG reporting standards and framework corporate analyses conducted by independent ESG research organizations.

CDP (formerly Carbon Disclosure Project) 2 Institutional Share Services (ISS) > M§CI
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The world has experienced
significant changes in recent
years, but also new opportunities.
The demand on corporations to
be good corporate citizens is

stronger and more important than

ever. With a growing desire by
individuals who seek to improve
their health and wellness, we've

experienced an increased demand
for our products like never before,

with many consumers using our
brands all around the world for
the first time.

Nutrabolt continues to evolve as a company,
and we maintain a strong dedication and
resolve to be a corporate ESG leader creating
innovative products that help consumers

live better lives. Each year, we reflect on our
mission, positioning, and seamless integration
of our core values into all we do. We strive in
every endeavor to be the best company and
corporate citizen possible. We believe an
increasing number of consumers seek healthy
lifestyles. And we believe our ESG efforts

are pivotal in strengthening our culture,
successfully implementing our business
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strategy, and providing the best health and
wellness products to empower people around
the world to maximize their potential.

We're committed to accountable and
integritous corporate governance. Throughout
our operations and supply chain, Nutrabolt
maintains the highest ethical standards. We
encourage transparency, and implement
policies and practices to ensure we apply good
corporate governance and compliance with
laws, rules, and requlations in all jurisdictions
where we operate. Our Legal, Compliance,
Quality, and Reqgulatory teams, as well as

our Compliance Committee, focus on risk
management issues. Nutrabolt has instituted
a Code of Ethics that reflects who we are,

and what's important to our company and
stakeholders. It also outlines the policies and
guidelines that define how we do business,
including information in areas such as anti-
corruption, antitrust, and health and safety.

During our onboarding process, new teammates
receive information and guidance on our
policies and business approach. They're also
required to complete ethics-related training
annually. We maintain a safe communication
environment with an anonymous, third-party
hotline (via phone, mobile application, and
website portal) for our teammates to report

any Code of Ethics concerns or violations.

Nutrabolt's Board of Directors oversees the
company’s business affairs and strategies,
and guides Nutrabolt’s executive leadership
to best further the interests of the company
and our investors. The Board also provides
direction and oversight of our compliance with
legal and regulatory requirements, financial
statement integrity, succession planning, and
compensation policies. To assure effective
guidance, the Board has three oversight
committees: Audit, Compensation, and
Nominating/Governance. More information

on the company and its leadership is available
at Nutrabolt.com.

Our VP of ESG and Corporate Citizenship

leads our efforts to develop, implement, and
strengthen our ESG programs and initiatives, and
is accountable for the company’s ESG strategy,
and reports to the Chief People Officer.

Established in 2021, the ESG Executive
Committee’s (EC) purpose is to provide
guidance, oversight, and endorsement to
enterprise wide ESG initiatives. The VP of ESG
and Corporate Citizenship meets with the EC
quarterly to discuss and address ESG issues
and opportunities to enhance our efforts

to be an ESG leader.

DOSS CUNNINGHAM
Chairman and Chief Executive Officer

JOHN HERMAN
President,
Sales and Marketing

MIKE DIMAGGIO
Chief Legal Officer

P
ﬂ'ﬁﬂ-

ROBERT ZAJAC
Chief Marketing Officer

BRITTANY CULLISON
Chief People Officer

JOSHGITTLER
Chief Financial Officer

DEREK GEISS
Chief Supply Chain Officer
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OUR PEOPLE
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OUR PEOPLE +
OUR PASSION =
POTENTIAL

What does it mean when we say Nutrabolt’'s
mission is to ‘'maximize human potential for all?”

It means our mission drives us to optimize the lives of everyone our
business touches. For Nutrabolt, maximizing human potential is

a passion —a core commitment that goes far beyond our popular,
performance-oriented brands: C4®, Cellucor® and XTEND®.

It means we believe our teammates are at the heart of everything we do,
and we're devoted to supporting their ambitions to thrive at work and at

home — to realize their professional goals and succeed in all areas of life.

It means we're committed to being a global leader in active wellness
through the innovation, manufacturing, and distribution of better-for-
you performance beverages, powders, and supplements. Our products
are engineered to improve performance and give a competitive edge
to our consumers — from elite athletes and fitness enthusiasts to the
simply health conscious — so they can reach their performance goals.

It means we seek out and support meaningful, measurable, and
impactful programs in our local communities and around the world to
position Nutrabolt as an agent for change, supporting millions on their
lifelong path toward a healthier mind and body.

LEARN MORE »
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OF SURVEY RESPONDENTS

ARE PROUD
TO TELL OTHERS

THEY WORK AT NUTRABOLT™"™
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TEAMMAITE
EXPERIENCE

At Nutrabolt, you're not just an employee,
you're a teammate. And our teammates
are at the heart of everything we do.

LEARN MORE
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A GREAT PLACE TO WORK

Over the last 20 years, Nutrabolt
has grown from a two-person
start up to one of the fastest-
growing, independently held,
active nutrition companies.

But we haven’t changed where it counts most.
Our company still has the soul, energy, and
sizzle of a startup. And we still see our

people as our secret ingredient, the driver

of our success, and our #1 asset.

We pursue a ‘teammate-first’ approach, placing
our people at the forefront of every decision.
Our goal is to create an environment that fuels
our teammates' passions. Do we provide what
our teammates need to perform and thrive?
Are we positioned to welcome teammates from
all backgrounds? Do we offer the tools our
teammates need to obtain fulfilling careers?
Nutrabolt won't stop asking these questions,
and pursuing excellence on behalf of our
high-performing teams. It's a comprehensive
effort driven by continuous engagement.

Throughout 2022, we monitored teammate
perspectives with third-party, rolling ‘pulse’
surveys to ensure that all our teammates

can influence their futures, and improve the
teammate experience in Nutrabolt's ‘one-team’

’ 2022 ESG REPORT | 14

spirit. Our pulse survey questions related to

fit and belonging, involvement, leadership, job
satisfaction, and career goals. Teammates
received a new survey every two weeks asking
three random questions from a 12-question pool.

To garner honest feedback, all teammate
engagement surveys were managed by third-
party providers and completely anonymous.

The survey results and trends allowed the People
team to glean insights, address opportunity
areas, and reinforce highly-scored areas. For
2022, Nutrabolt experienced a participation rate
of 82%, calculated by measuring the number of
people who answered at least one question out of
the total number of people who received surveys.

We also encourage ongoing connection and
communication through a) The Source, our
internal asset for up-to-date news that allows
teammates to stay connected and find resources,
b) our career mobility program, c) the launch of
our role framework and career visions, and d) the
launch of new programs and support tools for
giving back and volunteering.

‘Teammates first’ cornerstones the way we do
business. And it's working. In 2022, several well-
recognized, independent survey organizations
honored Nutrabolt with awards and recognition!

LEARN MORE

TOP TOP S
WORK WORK PLACES
PLACES PLACES 2022
2023 2023
DE&I
INNOVATION LEADERSHIP PRACTICES

TOP TOP
WORK WORK

PLACES PLACES
2023 2023

WORK-LIFE
FLEXIBILITY

COMPENSATION
& BENEFITS

PURPOSE &
VALUES

Our people have a competitive
spirit. They work hard every day
to surpass yesterday’s results.
In the same spirit, Nutrabolt
sets out to be the best possible
workplace, always improving.

Chief People Officer

Q) nutrabolt

THE HUMAN PERFORMANCE COMPANY

TOP WORIKPLACES
USA (2023)
AUSTIN (2019-2022)

“Creating a Top Workplace is about more than
offering great benefits and vacation time. It's about
putting employees first."2°

ENERGAGE

GREAI PLACE TO WOIRIK
CERTIFICATION (2022)

89% of our teammates say Nutrabolt is a Great Place
to Work, compared to 57% of employees at a typical
U.S.-based company. That's 32 percentage points
higher than the average U.S. company!?

RANKED #32
BEST WORKPLACES IN TEXAS™ 2022
(SMALL AND MEDIUM)

Recognizing an organization’s culture that promotes
“a great employee experience, defined by high
levels of trust, respect, credibility, fairness,
pride, and camaraderie."??

FORTUNE

BEST PLACES TO
WORK - AUSTIN | BEST MIDSIZE
(2022-2023) | COMPANIES (2022)

Honored as a company that fosters “meaningful
employee experiences through cultural programs
and benefits their people value."?®

BUILT IN

BEST PAYING AND
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CORE VALUES

WHO WE ARE

OUR PEOPLE

Whether stated explicitly or not,
every company is driven by a set
of values that directs its business
decisions, encourages individual
behaviors, and emphasizes not
only ‘who’ it is, but also ‘why’ it
does what it does.

Nutrabolt teammates are committed to
our core values, and upholding them as the
pillars driving our results. After all, putting
our values into motion doesn’t just make us
a better team, it also makes Nutrabolt a
better company.

LEARN MORE
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PASSION FOR THE MISSION

Our passion for the mission is an
obsession. Teammates at all levels
take responsibility for maximizing
human potential. With innovative
products and platforms, we inspire
all people in our path to achieve their
peak performance, bringing our
mission to life.

INTELLECTUALLY CURIOUS

Our growth mindset keeps us asking
why. Our inquisitive nature pushes
us to find better solutions, improve,
and optimize. Greatness begins
outside our comfort zone.

FOR ALL

We believe in the power of inclusivity
and creating spaces where individuals
from all backgrounds and identities
have the opportunity to reach their
full potential. We're intentional about
diverse representation in our teams,
and our marketing.

RESULTS DRIVEN

We take extreme ownership for our
outcomes and understand that every
teammate is responsible for making
an impact. Exceptional execution is
rewarded because results matter.

RESILIENT TO ADVERSITY

We're fearless in the face of
challenge. Through tenacity and

a competitive spirit, our ability to
overcome obstacles is key to our
longevity and leadership positioning.

BIAS FOR ACTION

We act with a sense of urgency

and always choose action over
inaction. Our ability to make high-
velocity decisions allows us to evolve
products and processes in a way that
allows us to remain competitive.

OUR OPERATING PRINCIPLES
DESCRIBE HOW WE WORK:

WE RELENTLESSLY PURSUE
IMPROVEMENT AND SIMPLICITY

WE'RE STRATEGICALLY

.~.=»* FOCUSED AND PRIORITIZED

& @
&

=]

IN OUR WORK

WE BUILD HIGH-PERFORMING
TEAMS

WE TAKE EXTREME OWNERSHIP
FOR OUR RESPONSIBILITIES,
RESULTS, AND ACTIONS

WE MAKE HIGH-QUALITY,
HIGH-VELOCITY DECISIONS

WE BELIEVE GREAT INNOVATION
IS HOW WE BEST SERVE OUR
CONSUMERS

WE ACT AS ONE TEAM
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DIVERSITY, EQUITY, AND INCLUSION (DEI)

ENHANCE THE HUMAN EXPERIENCE

Teammates at Nutrabolt get it. We appreciate
the importance of DEl and the impact of its
successful implementation —not only on
teammate empowerment — but on catapulting
the workplace forward. We understand it’s not
enough to simply engage in DEl work, we must

also add backbone and value to our commitments.

It's this understanding that prompted Nutrabolt
to establish ‘for all"as a core value, and to never
compromise on making Nutrabolt a place where
individuals from all backgrounds and identities
can reach their full potential.

The wealth of new and different ideas resulting
from an inclusive workspace helps companies
achieve increased earning power, and help
teammates feel heard and valued. This aligns
perfectly with our DEIl team’s mission — to
maximize our potential and drive results for the
company by creating an inclusive environment
where teammates can authentically belong,
and feel empowered to make an impact.

Since 2020, our DEI team has worked with our
DEI Council and others across the company to
lead numerous efforts that cultivate a diverse
and inclusive experience for all. In 2022, we
continued to grow our DE| efforts and realize
the impacts of our commitment.
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Established Emerging Leaders, the
company’s first Employee Resource Group

Increased our diverse representation on
the Board of Directors by celebrating the
addition of three female board members

Welcomed an executive sponsor to the
DEI Council

Supported female teammate development
(51% of the teammates who moved into
new opportunities throughout the company
are female)

Improved our talent acquisition processes
to achieve a more diverse applicant pool,
reaching numerous milestones in 2022:

Percent female workforce increased
from 36.9% in 2021 t0 40.3% in 2022

Percent female leaders increased from
31.5% in 2021to0 33.3% in 2022

Total persons of color percentage increased
from 28.8% in 2021t0 32% in 2022

Invited teammates to become DEI Council
Allies to increase teammate engagement

Required DEI training to educate and equip
all teammates in cultivating and nurturing a
diverse, equitable, and inclusive culture

Sponsored company-wide DEl events
including workshops covering the topics
of mental wellness, gender identity and
orientation, and other social topics

Implemented a teammate-led DEI calendar
to honor the cultures, traditions, and
experiences of all workplace identities

In early 2023, we launched an Impact Council to
serve as a platform for our teammates to address
topics that matter most to them and that help
Nutrabolt improve its social impact, provide
recommendations to executive leadership,

and champion solution implementation.

At Nutrabolt, we're proud of our recent
efforts in DEI. And as we continue to grow
a high-performance culture, we're excited
about continuing to cultivate a workplace
that truly is ‘for all.

LEARN MORE

Trying to understand the
history and culture of people
can only help us get to know
one another better and make
each other feel truly valued for
who they are — and not only
what they can provide.”

BRIAN MUNOZ
2022 Hispanic Heritage

Committee Chairperson,
i Nutrabolt DEI Council

- 4@.3% :-'NEP21:2L2E WORKFORCE
36.9% wzoar

A 333% ::NErzquLzE -
1. 5% waun =
292.0% orgssorimees:
28.8Y% o coLor N 2021
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OUR TEAMMATES*

OUR BOARD OF DIRECTORS?*®

312

TOTAL TEAMMATES
AT YEAR-END

EXECUTIVES

OTHER
LEADERS?®

8 OTHER’

INDIVIDUAL
TEAMMATES

2FEMALE | 8 MALE

Black/African American
0

Two or More Races
N 2

White/Caucasian

L

45 FEMALE | 85 MALE
10THER*

American Indian/
Alaska Native

0

Asian

l4

Black/African American
Is

Hispanic/Latino

2

Native Hawaiian/
Other Pacific Islander

11

Two or More Races
l4
White/Caucasian

I 104

Other*
11

103 FEMALE | 121 MALE
7 OTHER*

American Indian/
Alaska Native

|3

Asian

[ KK

Black/African American
7

Hispanic/Latino

I 48

Native Hawaiian/
Other Pacific Islander

0
Two or More Races

Ho

White/Caucasian
I 155
Other*

Is

AGE GENDER AGE ETHNICITY/RACE
5 5
<30 yrs
3 FEMALE
30-50yrs 7 MALE
. 1 1 1

s 10THER 0

<30 30-50 >50 OTHER* BLACK/AFRICAN  WHITE/ ASIAN OTHER*

YRS YRS YRS AMERICAN ~ CAUCASIAN
30-50yrs 9 01 133
>50yrs 1118 14

Executives All Other Leaders ‘ Individual Teammates 0 U R B E N E F I T S

ETHNICITY/RACE

AMERICAN INDIAN
OR ALASKA NATIVE

Q ASIAN
@ BLACK/AFRICAN AMERICAN
@ HISPANIC/LATINO

NATIVE HAWAIIAN/
OTHER PACIFIC ISLANDER

@ TWO OR MORE RACES

@ WHITE/CAUCASIAN

OTHER*

100%

Active teammates participating
in benefits program

093%

401(k) savings plan participation

COMPANY CONTRIBUTIONS
TO 401(K) SAVINGS PLAN

We match 100%, dollar for dollar, on our
teammates’ first 4% of contributions
immediately vested on their start date

TOTAL 2022 NUTRABOLT 401(K) MATCH

$1,08%5,362

2022 TURNOVER RATE

24%

17% VOLUNTARY
7% INVOLUNTARY

14%

8%
T e

<30 30-50 =50
YRS YRS YRS
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8% FEMALE
15% MALE
.9% OTHER*

NEW HIRES

T

103
61

78 FEMALE <30 30-50 =50
91 MALE YRS YRS YRS
8 OTHER*

'WORK YOUR WAY'
offers workstyle
flexibility, unlimited
vacation, and a
home-office stipend

92%

of teammates

agree that we
have special and
unigue benefits?’

Glassdoor gives
Nutrabolt's
employee benefits
4.8 stars (out of 5)

glassdoor
48 Yok kK k"

*Does not wish to identify
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ETHICS

WORK THE NUTRABOLT WAY

Simply defined, ethics are specific
moral principles — such as
integrity, fairness, honesty, honor,
and responsibility — intended to
guide the way we live and work.

At Nutrabolt, we take these principles seriously,
upholding the highest possible standards of
ethical, moral, and legal business conduct.

To maintain awareness, teammates receive
routine education and training on our Code

of Ethics, Conflict of Interest, and Anti-
Corruption policies and guidelines. As a further
safeqguard, we have implemented an Employee
Anonymous Reporting hotline, backed up by

a comprehensive Ethics Reporting Policy.
Should teammates experience or uncover a
violation of our Code of Ethics, they can report
it in a safe and reliable way by phone, through
a mobile application, or online through our
resource-rich intranet.

LEARN MORE »
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9%

We believe when people with
diverse backgrounds and
experiences come together, they
often become the most innovative
problem solvers. And as a results-
driven organization, we keep this
concept top of mind, and take
intentional steps to cultivate a safe,
forward-thinking work environment
for all passionate teammates —
regardless of identity.”

BRITTANY CULLISON
Chief People Officer

ACTS WITH FAIRNESS?

OF SURVEY RESPONDENTS
AGREED THAT NUTRABOLT
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RECRUITMENT

JOIN THE NUTRABOLT TEAM

Our mission to maximize human potential starts instituted strategic programming and

by finding the right people, and we're always on practices to provide an experience where
the lookout for passionate and results-driven each teammate feels involved, connected,
talent to join our high-performing team. By and appropriately supported.

every measure, Nutrabolt is a company on the
move. We embrace change, and consistently
encourage our teams to pivot so we can
become better. Our success is made possible
by a team of determined and competitive
professionals who want to do big things.

At every level, we provide the tools, training,

and support ngeded for (?ach teammate to Nutrabolt is an award-winning workplace. If
succeed in Fhe|r respective .roles, thenmeasure  yoy're passionate about results, believe in the
success using our standardized framework. way our products help consumers perform,

This transparency means we can reward talent recover, and focus, and want to accomplish

and hard work, as well as provide growth incredible things with a powerhouse team,
opportunities our teammates seek in order to we may be the perfect workplace for you!

have fulfilling career journeys with us. Visit Nutrabolt.com to learn more about X

our recent employer awards and other
stories that make us a great place
to energize your career.

Since the company was founded over 20

years ago, we have grown from two persons

in 2002, to 372 at the end of 2022. Following a
45% workforce increase in 2021, we grew by a
further 36% in 2022, which includes welcoming
177 new teammates to new and existing roles!
To support an expanding headcount, the
People team and our company’s leadership

JOIN THE TEAM
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TEAMMATE BENEFITS?®°

At Nutrabolt, we know incredible things happen
when we take care of our teammates. We
monitor their experience throughout their career
journeys using personal engagement, eNPS
scores, and various mechanisms that facilitate
anonymous feedback. We take all responses
seriously, and strive to act on suggestions.

From the first day on the job, full-time
teammates are welcomed with a broad
range of customizable benefits that help
them maximize both their mental and
physical performance.

COMPREHENSIVE HEALTH
AND WELLNESS BENEFITS
These include medical, dental, and vision
plans, health savings accounts, flex spending
accounts, short-term disability, long-term
disability, accident and critical iliness
coverage, and life insurance.

401K PLAN WITH EMPLOYER MATCH
Nutrabolt matches the first 4% of personal

contributions. 93% of teammates participated
in our 401k planin 2022.
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UNLIMITED PAID VACATION TIME
Our trust-based vacation policy does not
cap vacation time.

PAID PARENTAL LEAVE
Teammates are encouraged to take paid parental
leave to care for newborn or newly-adopted
children. We also offer a one-time bonus to
celebrate the occasion and defray expenses.

CHILDCARE STIPEND
Eligible teammates who are working parents
are given a monthly stipend to assist with
childcare-related expenses.

DOLLARS FOR DOERS (Paid Volunteer Time Off)
Every year, teammates are allocated paid
company time to spend supporting their
communities and favorite charities. As they
meet certain thresholds of logged volunteer
hours, Nutrabolt matches their efforts by
making monetary donations S250 for every 20
hours, or possibility to earn S500/year to an
eligible, nonprofit organization of their choice.

CHARITABLE MATCHING
When teammates make a monetary donation
to qualified charities, Nutrabolt provides a
limited mat